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90th ANNIVERSARY
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We are 90 years old, but we are not slowing down. To round out this century and
become a 100-year-old company, we at ACCES intend to continue evolving.

Since our foundation in Onomichi, in 1925, ACCES has spent 90 years
cultivating sensibility and hospitality. Select shop PARIGOT, managed by
ACCES, believes in the power of space to refresh and inspire our guests. We
may then more clearly hear their wishes, and fulfil their needs. ACCES aspires,
with knowledge of the very latest trends from around the world, to deliver,
without compromise, the best in hospitality, merchandise, and service.
Consumers have various and changing lifestyles. We aim to evolve in sensitivity
to them, balancing high quality and prices to produce best value. We shall
endeavour to be the number one select shop wherever we compete. Nor are we
afraid of failure, for we place full confidence in our carefully chosen staff. This

is how we will contribute to each community to which we belong.
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As we were celebrating our 90th anniversary, in March of 2015, PARIGOT
opened a new shop on Nakadori Street, Marunouchi, Tokyo. Inside the
elegant entrance is a brilliant collection of items from the world” s greatest
fashion houses. Customers enter a space in which they may satisfy their own
styles, while yet expanding their imaginations, stimulated by the finest
boutiques found worldwide. From Tokyo, Japan’ s fashion capital, ACCES
communicates its sensibility with other fashion capitals abroad.
_MARUNOUCHI, our flagship store, leads us toward our 100th anniversary.

——— y .
It navigates the way forward for new generations.
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Premium PhotoBook
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Popular Japanese actress and current client of PARIGOT, Ms. KEIKO
KITAGAWA, has kindly collaborated with leading photographer
YASUHIKO UEDA. This limited edition photobook is being offered in
celebration of the opening of PARIGOT MARUNOUCHI.

TPARIGOT : Lightin the Night in Marunouchij
Photographs by Yoshihiko Ueda

Limited 5,000 Copies.4 Cover Versions.
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Paris is a state of mind, an aesthetic sense, a wind that blows where it will...
PARIGOT’S birth was inspired by Paris’ sophisticated sensibility. Eager to

show the latest fashions and the most individual presentations.

Fashion is most deeply enjoyed not on the surface of newness, but when
one connects with its beautiful history. PARIGOT is rooted in the year
1925. PARIGOT hospitality is felt both through its 90-year history in
Onomichi, and equally through its dealings among the latest fashions

around the world.

A true feeling of time’s passing has a magnetism all its own. It affords one’s
own self a certain agelessness... PARIGOT strives for your attention, to

lead you to your most beautiful life.
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Our Onomichi headquarters were designed by DESIGN STUDIO SPIN, creators
of luxury hotels for THE PARK HYATT, THE FOUR SEASONS, THE RITZ

CARLTON, and more. Elegance is scented, at least in sharp notes. The conclusion

is a space that stimulates creativity. The top floor is a lounge with airy views of
Onomichi. May also be used for meetings and luncheons. A terrific place for staff

to exchange ideas.
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Perhaps unsurprisingly, as our keywords are ARCHITECTURE and
FASHION, ACCES HIROSHIMA is a model of 2Ist-century fashion
architecture. The building houses its own PARIGOT shop, and various other
shops too. Each floor is 4.5 meters, to the light of the garden on our third
floor. Visitors are greeted by refreshing breezes and natural light. Modern
architecture, making full utilization of spatial sophistication, results in a
unique landmark presence. Future and nature melt together. Although it is a

commercial space, the building is also a garden. The ideal place to relax.
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[t is now possible to obtain almost all information in real time. As information becomes
more complicated, reality seems to become more sparse. In the crucible of information,
we are empowered to become more selective, and to build our own lifestyles. People
require concrete things, i.e., products. Albeit each human’s lifestyle is unique, according
to ideas and values, we would like to suggest an experience of a day in ACCES’
lifestyle. Our fashion event “a DAY by ACCES” arose from such fecling. Models, and
those who decorate the covers of fashion magazines. DJs, globally active...

Editors-in-chief of popular fashion magazines, cultural figures, and invited
performers on the stage of ACCES HIROSHIMA. A new tradition, starting 2004. A
cast of 4000... We propose a whole-lifestyle culture of fashion, embracing music and

the arts. Thanks to our strong fan base in Chugoku and Shikoku regions, we have

been able to establish a unique commanding position in ACCES HIROSHIMA.
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MARUNOUCHI! OPENING RECEPTION

SALON de PARIGOT
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1925
Established “Takagaki Oyasuten”

1957

Established “Onomichi Marubeni”

1992.11

Open “PARIGOT Onomichi”

1999.3
Open “PARIGOT Cool”

2000.3
Open “HANARE”

2002.3

Moved “PARIGOT Fukwyama”

2003.4
Open “ACCES Hiroshima”

2005.3
Renewal “PARIGOT Hiroshima 3F”

- J .3

2009.3
Open “PARIGOT Okayama”

2011.10

Open “PARIGOT Yurakucho”

2012.9
Renewal “PARIGOT Hiroshima”

2013.3

Open “PARIGOT Yokohama”

2015.3
Open “PARIGOT Marunouchi”

ISIGRY
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1)/ O

1968

Established “Takagaki Yousoten ld.,”

1947

Open “Marubeni New Building”

Open “PARIGOT Fukuwyama”
1997.10

Open “PARIGOT defi”
2001.3

Open “PARIGOT Hiroshima”

2003.4

Open“PARIGOT Hiroshima Men’s”

2009.2

2012.3

Moved “PARIGOT Fukuyama”
2011.4

Renewal “PARIGOT Onomichi”

2013.3

Renewal “PARIGOT Okayama”

Open “PARIGOT Matsuyama”
2015.8
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Around 1970, three generations overlapped, briefly. Three generations,
searching the newest trends, both domestic and international. We visit shops
around the world, in order to create our own sophisticated sales arena.
“To verify the genuine with buyers’ own eyes” has been one of our
watchwords since 1925. ACCES, from the French, meaning, “birthplace,” or,
“entrance.” Our spaces and sophisticated stylings show the world’s fashion

pulse to Japan, whether our signals come from Paris, New York, or Tokyo.
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ACCES’ original brands are brought up from this filter: detailed
resources and techniques shown in simple designs, high quality materials,
and refine silhouettes that can be worn forever. Of course, in the essence
of trends, we must have space for women to express their own selves
through high fashion... A wide range of tastes, such as trendy-mode,
feminine, elegance, and casual. Offered in classic and latest styles.
Concepts such as “Borderless,” “Ageless,” and “Timeless” have matured

into original brands that tease out personality with hidden charms.
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Excellent skill and rich experience. ACCES products are made in factories

in Japan, and also abroad, where the reputation is for excellence. ACCES

production insists upon details, and spares no compromise!
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ACCES is rooted in.Onomichi City, overseeing the Seto Inland Sea. This
town has old history. During the Edo Period, Onomichi was a preeminent
trading port. As we understand it, the Seto Inland Sea = People + Goods +
Business Acumen. Onomichi was also a favourite location for the movies,
chosen by directors YASUJIRO OZU and NOBUHIKO OBAYASHI for its
beautiful and picturesque scenery. ACCES has mothered three generations
of businessmen from this great city. Onomichi evolves vividly, in keeping
with its rich history. Onomichi is famous for its registered Japanese heritage,
among which is its great view. Connecting each in its own way with
Onomichi’s history, there are coffee shops, artists’ studios, reconstructed

historical houses, and newly opening restaurants. And etc...
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1925 Takagaki Oyasuten

Clothing retailer under the “Takagaki Oyasuten” name
founded by Takagaki Shigetaro.

1947 FEGIEPELEE S 1hk o7
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1947 Takagaki Yousouten established.

At around this time, the company began to
specialize in the apparel business, with a
focus on fine materials and best tailoring.
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ACCES began as a wholesale-retail operation with the motto, “Everyday good
quality,” challenging the local market. Our founder, Mr. Gentaro Takagaki, had
been working for the National Railways Corporation. Inspired by his wife
Chino, who worked in miscellaneous lots, Mr. Takagaki decided to quit the
railway and join her. (Come to think of it, maybe our founder was Mrs. Chino
Takagaki...) 1925 was the time for Onomichi business to expand. The railway
had just been built, and automobile traffic was increasing. In 1947, the company
changed its name to “TAKAGAKI YOUSOTEN,” and the focus was on fabrics
and sewn garments. In 1957, “MARUBENI ONOMICHI” was the new company

name, and we were the leading shop in the area.
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1957 ONOMICHI MARUBENI
With our slogan, “High quality, suitable prices,” we win over customers!
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The heir to our founder, Mr. TAKESHI TAKAGAKI, was in love with the
traditional Japanese arts such as flower arrangement, tea ceremony, and
calligraphy. He took over from his father the basis of the business; and then
managed to spread the business globally. He died tragically at only 47 years of
age. His widow, MICHIKO TAKAGAKI, continued her husband’s ambitions,
and made concrete the basis of our current growth. ( Michiko is perhaps our 2nd
founder. ) MICHIKO’S effort to protect the company under her own guidance,

and to rally her staff to the ideal of “SERVICE,” still propels the present

generation. MICHIKO set the standard by which the third generation, under Mr.
KEHCHIRO TAKAGAKI and his brothers have taken over.
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HANARE, OUR FORMER HEADQUARTERS
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A former warehouse is renovated by a famous architect. Our founder cherished
KADO (Japanese flower arrangement) and SADO (Japanese tea ceremony). In
his KADO/SADO spirit, we retain old warehouse features. In these beams. In a
door. In a sliding door. In these window frames. In these, we cherish our found-
er. We recently offer our guests, especially those from abroad, a chance to stay in

this room of family memories. A gesture of hospitality to those we love.
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1 the sky; in our longstanding culture; and in all

1
nomichi. And in the non-natural! The resorts,

notorcycles, surfboards... what a background £

velopment and design collections! Work hard,
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Our owners and employees grow together,

knitting the bones of a 100-year-old company.
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